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The heaven of used designer clothing

More than a flea market. More than just an online store.

Emmy is Finland's largest marketplace for second-hand women's, men's and children's clothing,
shoes and accessories.

Emmy Store has over 80,000 hand-checked quality products in our range and adds thousands of
great new products every week.

Emmy's heart beats with quality clothing, inspirational discoveries, easy-to-clean wardrobes, and
emissions reduction.

Emmy is a member of the Finnish Textile & Fashion Association and a company in Sitra's Circular
Economy Highlights list. Emmy has been selected by the Swedish Norrsken Foundation as one of the
100 most important Impact startups in the Nordic countries.
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A garment
is worn just

4 times
on average

#whitemonday

Established in 2015, the business concept of the company, based in Lohja, relies on a partnership
network, outsourced logistics and growing consumer awareness of the environment. Emmy is active
in Finland and Estonia and moves toward new countries.

“We are moving from disposable mode to more durable consumption. According to American
research, the second hand clothing market is the fastest growing retail segment, “says CEO Juha
Mattsson.

Emmy has tripled its turnover every year, reaching EUR 1.6 million last year. This year, sales are
expected to at least double.

To make a pair
of jeans produces

25 kilos
of waste

#whitemonday

Finland-based Emmy functions like a flea market, but with no fleas. It’s not only an online
marketplace for second-hand fashion, but also a way for brands to prove their commitment to
durability.
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Flea markets can be treasure chests — or loads of rubbish you wouldn’t take home even if someone
paid you to. That’s what makes rifling through the tables time-intensive, and if parents of small
children lack something it’s often extra hours in the day.
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#FASHIONREVOLUTION
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Secondhand clothing is expected to make
up 1/3 of wardrobes by the year 2033.

- THREDUP RESALE REPORT -

Both being parents, Hanna Autio and Markus Rautopuro wanted to come up with a more
convenient solution for buying and selling high-quality second-hand clothing. Just being online
doesn’t really solve the problem: although social media is full of second-hand sales, buying and
selling stuff from and to different people also means high postage costs and several trips to the post
office with no legal consumer protection.

“Our aim was to build an online store for second-hand clothing that would function just like the ones
for new clothes,” Autio explains.

Emmy was launched in January 2015 with around 500 items in its selection — all gathered from the
wardrobes of the founders and their friends and family. The company wasn’t selling just anything,
however, as a core part of its ideology is not to sell fast fashion and instead focus on high-quality

clothes made to last.

Second hand is the
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Quality justifies price

All clothes that are shipped to Emmy’s headquarters in Lohja, either by post or through collection
boxes in shops and department stores in Finland and Estonia, are individually and manually
examined, photographed and priced, and stored by the team. According to Autio, there are about
80 000 items available, which is a pretty big leap from the initial 500.

When an order comes in, the team sends the product — shipping is currently available to most of
Europe — and the original seller gets a percentage of the price depending on the value of the item.
As everything is quality-checked, clients have a 14-day right to return their purchase.

All this ensures that sellers can expect to get a fair price for their items and buyers will get well-kept
stuff that will last them long enough for their investment to be worthwhile.

“We focus on high quality and want to partner with sustainably and ethically aware companies,”
Autio tells. “In our four years of existence, we’ve really seen that the industry is taking steps in a
better direction, with brands becoming increasingly interested in the resale value of their products
and consumers considering it as part of their purchase decision.”

In addition to the financial savings that come with buying quality goods second-hand, there are
significant time savings: the entire selection can be glanced through on one site and purchases are
dealt with by just one party, not various sellers.

Black Friday White Monday

V
(/7
Start: 152 , Start 207

7
Black Friday hos been o bvg shopping 7’ While Mondoy waos errengad for the
venl in Amarics since 152 In the 2005, o tirst time 200 in Sweden by the
Black Friday starded bo gt o fodtheld ;' serup Reparmere In 200 # will loe
also i furops E 2w lirst Hime sppear indernalionalky
Consumption Circuler Economy
The purpose of Bleck Fridoy & 10 kick . White Nonday slorted wih Ihe purpose of
oft the Christmas shopping season * meking it eesy to consume orcularky end
with biq safes i slores ond ondne : thus i s @ counder pole

1o Black Fricay

4th Fridey ol November III Monday befoce Black Fridey

Block Triday fals on the Wth Fridey of 2 White Monday ocours on the Monday
November sach year. which is the E before Blatk Friday end promoles
Tridoy after Thanksghnng in Amers _-' ciroulsr consumphion
: On 'Whvilte Mondaly. you cen lind seles on
Black riday s growing globally a‘dﬁ_-' sacond-hend #ems, repars, food end
gerraling grecher everus each Yeor rentals
7
k, Big environmental Small environmental ,J
Impact impact

Mutually beneficial partnerships

For fashion companies, working with Emmy is a way to show commitment to durability. Several
Finnish companies have already jumped on board: for example, Vimma, Papu and Reimaoffer
people reselling their clothes on Emmy a chance to receive their share of the proceeds in gift cards,
the monetary value of which is higher than the share itself. They also use Emmy to sell items that
have a fault that doesn’t affect the overall quality, such as a color error.

The situation sounds like a win-win for everyone: Emmy, the partnering brands, sellers and buyers.

“It really is that,” Autio confirms, “and it helps brands to activate their clients, showing that buying
from them is a sustainable choice and makes financial sense.”
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Next up for the company is to increase presence and grow the network of partners both i n Finland
and abroad. Autio tells that there are plans to localize the site to other Nordic markets and later
possibly further as well.

“Brands are also active in throwing ideas in our way. We’ve got some exciting things ahead with our
partners that have never been seen in the market before.”

Resources:

https://store.emmy.fi/

https://www.instagram.com/emmysecondhand/

The heaven of used designer clothing

More than a flea market. More than just an online store.
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